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MINDCHANGERS LOGO

Please apply Mindchangers logo to your communication tools as explained 
within these guidelines.
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LOGO VERSIONS

Logo with claim, colour version

Logo with claim, black & white version

USE THESE VERSIONS WHENEVER IS POSSIBLE

USE ONE OF THESE VERSIONS ONLY IF THE ABOVE VERSIONS ARE NOT APPLICABLE

Logo with claim, negative version

Logo with claim and EU emblem, colour version

Logo with claim and EU emblem, black & white version

Logo with claim and EU emblem, negative version

Mindchangers logo can be used alone or 
together with EU emblem. 

Always use the colour version whenever is 
possible.

Black & wite and negative applications should 
always be used for special needs.
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CLEAR SPACE AND MINIMUM SIZE

X

X X

X

X 30 mm 65 mm

110 px 240 px

Logo with claim 
minimum size

To preserve the integrity and visual impact of the 
Mindchangers logo, always maintain adequate clear space 
around it. The clear space around the logo is an integral 
part of its design, and ensures the logo can be seen quickly, 
uncluttered by other logos, symbols, artwork, or text.

To ensure Mindchangers logo and its claim legibly at smaller scales, 
never reduce it below 30 mm width (110 px for digital usage). 

When used together with EU emblem the minimum size is larger in 
order to grant legibility to the emblem text. In this case never use 
the composition below 65 mm width (240 px for digital usage).

Logo with claim and EU emblem
minimum size
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COLORS

Dark purple

CMYK > C. 63;   M. 87;   Y. 0;   K. 0
RGB > R. 124;   G. 59;   B. 143
Hex: #7b3b8e

Dark purple

CMYK > C. 63;   M. 87;   Y. 0;   K. 0
RGB > R. 124;   G. 59;   B. 143
Hex: #7b3b8e

Black

CMYK > C. 0;   M. 0;   Y. 0;   K. 100
RGB > R. 0;   G. 0;   B. 0

Hex: #000000

Light purple

CMYK > C. 15;   M. 97;   Y. 0;   K. 0
RGB > R. 208;   G. 23;   B. 130
Hex: #cf1682

Bright red

CMYK > C. 0;   M. 90;   Y. 45;   K. 0
RGB > R. 232;   G. 51;   B. 94
Hex: #E7335D

25%

55%

90%
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TYPOGRAPHY

WEBSAFE FONT:
MONTSERRAT

Montserrat Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789,.;:!?()/

Montserrat Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789,.;:!?()/

Montserrat Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789,.;:!?()/

Montserrat Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789,.;:!?()/

PRESENTATION FONT: 
CENTURY GOTHIC 

Century Gothic Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789,.;:!?()/

Century Gothic Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789,.;:!?()/

Chose Gotham Gotham font family for all Mindchangers printed tools.  
In case of digital assets that require a websafe font (websites, etc.) please use the websafe font: Montserrat. 
Use Century Gothic font family only for digital presentations that have to be shared in an editable version on any OS (Power Point, etc.). 
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CORRECT USAGE

Logo on white background

Logo on image background

Logo on flat / gradient colour background

Logo on black & white tools with flat dark background

Logo on black & white tools with white background

Logo on black & white tools with photo / dark gradient colour background
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WRONG USAGE

Do not remove the white box 
on colour/image background

Do not change logo / claim 
proportions

Do not change the claim position Do not change 
claim font or composition

Do not change colour to the logo Do not use black & white 
or negative logo when 
colour version can be used

Keep a logo size proportioned 
with other logos of it same relevance

Do not strech or rotate the logo

Regiond and youth 
for planet and people

LOGO



MINDCHANGERS LOGO GUIDELINES 
2021 VERSION 1.0

10

ASSET SAMPLE - Cards

Des régions et leurs jeunesses s’engagent
pour la planète et ses habitant.e.s

CSO-LA/2020/415-010
Date limite de dépôt des candidatures: 31 juillet 2021
mindchangers@cfwb.be

APPEL À PROJETS

MINDCHANGERS

Des régions et leurs jeunesses s’engagent
pour la planète et ses habitant.e.s

CSO-LA/2020/415-010
Date limite de dépôt des candidatures: 31 juillet 2021
mindchangers@cfwb.be

APPEL À PROJETS

MINDCHANGERS

MINDCHANGERS

Des régions et leurs jeunesses s’engagent 
pour la planète et ses habitant.e.s

CSO-LA/2020/415-010
Date limite de dépôt des candidatures: 
31 juillet 2021
mindchangers@cfwb.be

APPEL À PROJETS

MINDCHANGERS

Des régions et leurs jeunesses s’engagent 
pour la planète et ses habitant.e.s

CSO-LA/2020/415-010
Date limite de dépôt des candidatures: 
31 juillet 2021
mindchangers@cfwb.be

APPEL À PROJETS
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ASSET SAMPLE - Cards composition rules

Title area

Subtitle / 
body copy area

Icons / images area

Logo area 
(standard size)

Logo area 
(maximum enlarged size)

Data and contacts area

Title font: Gotham Black, white color

Subtitle copy font: Gotham Bold, white color
60-50% size compared to the title

Body copy font: Gotham Book, white color
100-80% size compared to the subtitle

Data and contacts font: Gotham Bold, white color
90-70% size compared to the subtitle

In case of icons, please use white icons with tranparent 
background or colored icons on a white background 
with rounded corners

Partners or other logos should always be used in main 
color version, with correct clear space indicated by 
their guidelines. The logos width should be at 50% of 
Mindchangers logo width (not considering the claim).

In case of many logos their size can be reduced 
accordingly and the logo area can be enlarged to the 
maximum size as shown above.   LOGO

50%

100%
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Mindchangers
presentation
Subtitle of the presentation

01.01.2022
Lorem ipsum amet

02Mindchangers Presentation Title. 01.01.2022

Thanks!

Email  |  www.mindchangers.eu

The Partners

Email  |  www.mindchangers.eu

The Partners

Thanks!

ASSET SAMPLE - Digital presentation for local projects

Cover slide

Closing slideMain content slide

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt

03Mindchangers Presentation Title. 01.01.2022

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit anim id est 
laborum. Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat. Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat. Duis aute irure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non proident.

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accus antium
dolorem dit pore voluptam.

Main content slide
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_ACT
_CHANGE

_KNOW

ASSET SAMPLE - Billboard_ Press release

Each local declination of the Mindchangers’ communication materials by the local partners must 
respect the guidelines shared in this slideshow. The display chosen for the communication materials 
keeps the defined Mindchangers’ logo and colours, pointing in the header the three steps towards 
the goal of the whole project: KNOW, ACT, CHANGE.

The composition must consider the guidelines for the Mindchangers’ logo, as well, that is always 
maintain adequate clear space around it. The clear space around the logo is an integral part of 
its design, and ensures the logo can be seen quickly, uncluttered by other logos, symbols, artwork, 
or text.
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ASSET SAMPLE - Template composition rules
Billboard A4 displayed in a table

With few logos With more than 3 logos

In case of many logos their size can be reduced accordingly and the logo area can be enlarged to the maximum size as shown above.

CENTRE ALIGNMENT CENTRE ALIGNMENT
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ASSET SAMPLE - Vertical
Billboard A4 displayed in a table

Colour Black and white

Always use the colour version whenever it’s possible
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Colour Black and white

Always use the colour version whenever it’s possible

ASSET SAMPLE - Horizontal
Billboard A4 displayed in a table
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ASSET SAMPLE - Different layouts allowed
Billboard A4 displayed in a table
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ASSET SAMPLE - Press release template

The press release will follow the same guidelines as the billboard A4 template displayed 
in a table, with few or with more than three logos. 
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ASSET SAMPLE - Web & social  Concept proposta creativa per la comunicazione del progetto “mindchangers”1

Partendo da Mindchangers, immaginiamo di diventare changers, cambiando le regole 
del gioco. Come? In modo serio e coinvolgente per renderlo divertente, scegliendo 
un linguaggio – progettuale, visivo e storytelling – gaming.

PERCHÉ IL GAMING?
• Perché parliamo alla Zed Gen, cluster di ispirazione per i Millennials e generazione 

che definisce stili e tendenze. Il gioco più facilmente li cattura, semplificando 
     messaggi e obiettivi, spesso visti lontani dalla proprio portata e poco declinabili 
     nella realtà quotidiana. 
• Perché attraverso il gioco interagisci, ricevi notizie, segui i tuoi amici e te ne fai 
     di nuovi ma soprattutto compi missioni superando più livelli e raggiungendo 
     degli obiettivi. Per vincere.  
• Perché si richiama al concetto di game changers, vale a dire a “a newly introduced 

element or factor that changes an existing situation or activity in a significant way” 
(Merriam-Webster), “an event, idea, or procedure that effects a significant shift 

     in the current way of doing or thinking about something” (Oxford), “a newly 
     introduced factor or element that alters changes and existing activity or situation 
     in a profound way” (Collins).  
• Perché il gioco stimola la creazione di ponti e connessioni con i partecipanti,
     facilitando l’integrazione nella nuova comunità europea.

Lo scopo della campagna sarà quello di rendere la Zed Gen più consapevole e proattiva. 
Tre sono i livelli di azione previsti: KNOW > ACT > CHANGE

KNOW

Conosci
le problematiche e quanto 
si fa intorno a esse. 
Per ogni tema sensibile, 
individua ciò su cui potresti 
agire. Datti un obiettivo 
e passa allo step 
successivo.  

Tre sono i livelli di azione ipotizzati: KNOW > ACT > CHANGE

ACT

Individuato l’obiettivo,
mettiti in azione. 
Porta a termine le azioni, 
documentale e condividile.

CHANGE

Qualcosa, grazie alle tue 
azioni, è cambiato in meglio! 
Hai cambiato le regole 
del gioco: hai vinto tu, 
hai vinto con gli altri che 
prendono esempio da te. 
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Grid Instagram

Whenever possible, stick to the following rules:
• The images for institutional/general topic posts must use the Mindchangers’ 

fuchsia/violet gradient as shown in the present guidelines
• The images for posts regarding the three steps _KNOW, _ACT, _CHANGE must 

use the corresponding gradient of orange, light blue and green 
• The target photos must be turned to the gradient tones mentioned above, neutral 

but impactful 
• The claim must use the font Animal Silence regular
• The decorative elements referring to Mindchangers must be in the first level 

blended on the photos

ASSET SAMPLE - Social media posts

Image samples
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ASSET SAMPLE - Website - 

1ST BLOCK 
MINDCHANGERS’ PROJECTS

Internal page example_Local action

1 BLOCK

2 BLOCK

3 BLOCK

4 BLOCK

The following template aims to suggest 
the possible contents for the local partners’ 
pages, based on the guidelines previously 
shared, and their relevant display on 
the page. Each region has its own page, 
to which the Institution and/or Organizations 
located in that region will have access 
to upload their contents and to update 
their news independently. 
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ASSET SAMPLE - Website - LOCAL ACTION

2ND BLOCK 
LOCAL WARRIORS

3RD BLOCK 
NEWS AND EVENTS

1 BLOCK

2 BLOCK

3 BLOCK

4 BLOCK
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ASSET SAMPLE - Website - LOCAL ACTION

4TH BLOCK 
INTRODUCTION 

OF THE PARTNER INSTITUTION 
OR ORGANIZATION

1 BLOCK

2 BLOCK

3 BLOCK

4 BLOCK


